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10 Tips to Blog for Business

1. Set a Goal for Each Post

Every post needs to carry your brand messaging and reflect your brand image in look, feel, and
content. It also needs to provide valuable information for your target audience, so it's important to
set a specific goal for each blog post. What do you want the post to do?

o Showcase your expertise--Describe how you work with clients to produce results and share a
few tips your readers can use. Get my special report Marketing with Case Studies for more

information.

o Grow your list--Add links to your opt-in page and share a few tips from your opt-in so that
readers want to get the whole thing.

o Sell products and programs--Your blog alone won't see an entire program, but you can use it
as a marketing tool by sharing valuable information from and about the product/program
and include links to the landing page.

2. Focus on Your Target Audience

Select topics with your target audience in mind.

o What is their pain and how can you alleviate it? (See my post

Create Compelling Copy for more information.)

o What do they need and how can you give it to them?

o What are their questions that you can answer?

o What value can you give them to make their lives better,

easier, sexier, more profitable, and more successful?

According to Hubspot.com, "Companies that blog get
55% more web traffic."

55% more traffic!
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3. Choose a Topic with “Legs”

A topic with “legs” is a topic that lends itself to
many different posts or a series of related posts.
The longer the "legs," the more likely readers will
return for more of your valuable information. In
addition, you can repurpose the "legs" into
information products that can serve as opt-ins or
bonuses. (What's an Information product? Get my
free Information Product Wheel.)

4. Pay Attention to SEO

Include keywords and phrases that readers are searching for, so the post will rank higher in
search engines and be found by more people. For more information on SEO and keywords, send
an e-mail to pat@phaddock.com with “SEO report” in the subject line.

5. Add Links

You want readers to engage with you and your website, so add hyperlinks to other, relevant
posts and to pages on your website. See examples in this special report.

6. Add Images

Images improve engagement and can generate an emotional response in the reader. Choose images
that represent your target audience or what they want from working with you.

7. Include a Call to Action

A call to action is a request that the reader
do something, such as visit your website for
a free download or opt-in, link to another
blog post, buy a product or service. Don’t
just put a button or link on the post that
takes people to the page you want to send

them to. Instead, add a sentence inviting
them to click on the button or link. There are several calls to action in this report.
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8. Spread the Word

Use a service like Hootsuite to push your post out
to social media when it goes live. You want to reach
as wide an audience as possible. Use bit.ly or ow.ly
to shorten the link. Don’t share it once; schedule it
to push out several times to reach more people at
different times and days. Use a teaser that asks a
question or encourages comments to improve
engagement and sharing. See my post Three Tips to
Increase Traffic to Your Blog for more information.

9. Blog Regularly and Often

It is important that you blog at least weekly if not more to gain bandwidth and a loyal following. This
is especially important if you are a new blogger. You want people to follow your blog and look
forward to seeing it regularly. (See my post Build Visibility with Your Blog for more information.)

10. Edit and Proofread

Before you publish your post, let it sit a while and then go back and
revise it to make sure it does what you want it to do. Read over your
goal for the post and add any missing information. Check that all links
work! Build in keywords and phrases to bump up SEO and add images.
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Do you want to—

e Grow your contact list and reach more high value customers?

e Share your message with people who need to hear it?

e See your name in lights and have clients come to you?

e Make your hard work do double and triple duty so you earn even while you sleep?
e Stand out from the competition and be the go-to expert?

Did you answer, “YES!” to any of these questions?

Blog4Business is the way
to make business happen!

Whether you need just a plan to make blogging work for you or you need someone to do it
for you, we can help. Visit Blog Your Way to Business Success for more information.

Take me to
Blog4Business
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